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Chappion 6

INVENTING BABY FOOD: GERBER AND THE DISCOURSE
“OF INFANCY IN THE UNITED STATES

AMY BENTLEY

he consumption of food is an extraordinarily social activity laden
with complex and shifting layers of meaning. Not only what we eat,
but how and why we eat, tell us much about society, history, cultural
change, and humans' views of themselves. What, when, and how we
choose to feed infants and toddlers—the notion of “baby food” as opposed
to “adult food,” and whether these foods are nourishing and satisfying—
reveal how mass production, consumption, and advertising have shaped
our thinking about infancy and corresponding .ﬁ.ﬂdﬁmum philosophies and
practices. This essay explores the naturalization of mass-marketed haby
food through an examination of the origins, mmaﬂ&oﬁdmﬂﬁ and early mar-
keting of the Gerber Products Company. Specifically, it relates how in one
genertation, from Gerber's beginning in the late 1920s to the 19505’ postwar
baby-hoom years, mass-produced solid infant food, especially fruits and
vegetables, shifted from being an item of rarity into a rite of passage—a
normal, naturalized part of an infant’s diet in the United States.
While scholars have amply researched and analyzed the shift from

breast- to bottle-feeding in the United States and elsewhere, the important

historical, cultural, and nutritional implications of solid infant food in this
change have not been adequately explored.’ An in-depth historical exami-
nation of the suhject is important, as late-twentieth-century studies show
that hefore the age of four months, an infant’s gastrointestinal system is

ill equipped to receive anything but breast milk or its equivalent (though.

there is much debate over the adequacy of formula substitutes as well).
Too early an introduction of solids can put undue stress on kidney func-
tioning. Foods displacing breast milk (solid food as well as formula) limit
the ingestion of important antibodies, enzymes, hormones, and other sub-
stances that assist in a child’s optimal development. Moreover, studies

show that children who are breast-fed develop fewer bacterial and viral ill-
nesses, food allergies, incidences of diarrhea, ear infections, and perhaps
even cancer. Thus prevailing wisdom at the turn of the twentieth century
exhorts breast-feeding to the age of twelve months—with the American
Academy of Pediatrics advocating the nursing of infants to two years of age
if possible—and the introduction of foods at four to six months.”

In the space of about a hundred years (from the mid-nineteenth to
mid-twentieth centuries) normal feeding patterns of infants in the United
States changed from near-exclusive provision of breast milk (whether by
mother or by wet nurse) and an introduction to sclids later in the infant's
first year, to bottle-feeding and the introduction of solids at six weeks post-
partum. These interrelated changes from breast to bottle and from late to
early introduction of solids were both products of many well-known social
and economic components of the late nineteenth and early twentieth cen-
turies: industrialization, mass production, and advertising of the food sup-
ply; changing consumption patterns; the discovery and promotion of
vitamins; evolving notions of the hody and health; the promotion of sci-
ence as the ultimate authority; and the medicalization of childbirth and
infancy, yielding the medical establishment's increased prominence and
POWEL ‘While mothers and health professionals alike welcomed commer-
cially mass-produced baby food as a convenient, affordable way to provide
more fruits and vegetables year round for American babies, the creation
and marketing of Gerber baby food, which from its inception has domi-
nated the U.S. market, helped spur the introduction of solid foods into
habies' diets at increasingly earlier and earlier ages. Gerber baby food thus
functioned as not only a supplement to but also a substitute for hreast
milk, playing an impottant role in the dramatic decline of breast-feeding
in the twentieth century. To explore these issues, I will examine the dis-
course of late-nineteenth- and early-twentieth-century “pre-Gerber” infant
feeding patterns, detail the origins and development of Gerber baby food,
and analyze early marketing campaigns in the 1930s directed toward
women as both professional dietitians and mothers.

A word about sources and their interpretation: the following ideas and
arguments rest largely on close readings of (among other types of data)
over two dozen household and child-care advice manuals. These materi-
als, as well as Gerber's advertising campaigns and corporate literature, are
documents largely prescriptive in nature, and thus problematic. While
they divulge much about the ideas of the “experts,” they are less success-
ful in helping us understand what and how women actually fed their
infants: how they used the foods, what meanings women inscribed upon
them, and how women received and made use of the advertising informa-
tion and images. Historian Jay Mechling rightly views with skepticism any
demonstratable connection between advice manuals and actual practice.
Arguing that people pain most of their notions of “correct” child-rearing
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from their parents as well as the larger culture in which they were raised
he regards any instruction through child-care manuals as msﬁm_mgmsg m
best. “Childrearing manuals are the consequents not of childrearin; M
w‘mm_ " Mechling argues, “but of childrearing manual-writing values,” %ﬁﬂo&
is 8 say, the values of those people writing the manuals mﬁdnmmmm in th
existing culture and patterns of behavior. During the ﬁmwwom explored h y
K@O.EEN notes, the “source of advice is connected with the H.Wm of a mm o
cialized subuniverse of knowledge, language, and power [and] noEEﬂﬁm.-
cates quite clearly that childrearing knowledge was specialized knowled; E_._
w.mE by a growing number of “experts,” whether in home economics Bﬁmﬂm.
tion, or the medical profession.* Thus, “to whatever extent there mwu mE,M
to be a sharing or at least a complementarity of these internal states mmﬂo
several authors,” Mechling concedes, “the historian can generalize ?ﬁwww
about E.EE sector of the belief system of a historical American society.”
While this belief systemn may not directly coincide with Eo?um !
actual infant feeding practices, it is possible to tease out some Emoﬁhmmmw
mnou.s @m experts’ publications regarding how, what, and when mothers fed
ﬂpmﬁ infants.® Fortunately, for our purposes we OME use these sources of
E..modjm&oﬁ for what they do best—to uncover a newly emerging discour.
regarding infant food and feeding practices from such “experts.” While ﬁMM
manners in which women actually did feed their infants dmo..qu visibl
Wmﬁ@ through a limited number of primary documents, a full understa: mm
ing of actual practices, a crucial part of the larger EmSH_HE dynamic, Eﬂmw
be saved mostly for another day. Nevertheless, a focused mNm:E.bmmoﬁ of
the “expert” discourse becomes the first step in unfolding the very impor
tant story of women and solid infant feeding practices in the United mﬂwnmm-

(1}
ARTIFICIAL" INFANT FEEDING IN THE NINETEENTH CENTURY

To Gsmonmﬁmsm fully the effects of mass-produced baby food it is ithportant
to revisit the development of artificial infant formulas, the moamaﬁbﬂmam :,m
Emmm-ﬁa.omcomm solids such as Gerber. Existing mowo_mﬁmw% indicates that Mp
Em preindustrial Western World, 95 percent of children were breast-fed
EE@..H by their mothers or wet nurses. Breast-feeding, often called * ﬁ_
nursing” whether performed by the infant’s EoHomm.an mother ouq M -
wzoﬁwﬁ., woman, contrasted with the remaining small percentage M’
infants who were "dry-nursed,” or “brought up by hand,” that is mmmm .o
tures of boiled flour and water or animal milk, <mﬁo_.h£.ua ombmm mEmw-
panada.’ While the earliestknown infant feeding devices date anwﬂo@ﬁmﬂ
second or third centuries, we know little about how they were s Qmm
OHOMm-oEEH,B research as well as common sense, WDSmdmw indicates Mﬁ.ﬁ
5@. weaning process took place over a period of EOH,EE or years
Preindustrial-era infants were at some point introduced to pap Ep.MEMm .
a supplement to breast milk, which then gradually became a more Homh.m
nent part of their diet.’ Until the early twentieth century, however, W&::M

exclusively dry-nursed or fed artificially usually failed to thrive, because of
either inadequate nutrition or contaminated animal milk or water. °

In the mid-nineteenth century, experts admonished (and there is evi-
dence to suggest at Jeast that it was mainstream practice) that infants live
on a liguid diet of breast milk or modified cow’s milk for most of their first
year Women passed around home recipes for breast mitk substitutes or,
for those with the means or access, found fhem in the published household
advice manuals common to the period. A pediatrician writing in the twern-
tieth century described the practice as “the grandmothers’ aphorism, ‘only
milk until the eruption of molars' (12-16 months).”” According to one
researcher, “Milk alone was believed sufficient until the baby showed signs
of failure, and often the young child's diet was confined to little more than
milk until he or she was two years of age. Meat was considered damaging.””

Advice manuals recommended that cereals or meats (not necessarily

in that order) be introduced when teeth began to appear, between six and
nine months of age, but only as thin gruel mixtures, beef broth, or juices.
Such “foods,” as they were characterized, over a century later would be
constructed as “liguids.” “The food for children should be light and simple,”
advised Mrs. Sarah Josepha Hale in 1857, “oruel alone, or mixed with cow’s
milk; mutton broth, or beef tea; stale bread, rusks, or biscuits, boiled in
water to a proper consistence, and a little sugar added.”™ Hale recom-
mended that weaning could take place as early as seven months but more
commonly after twelve months.” - ‘

While mothers fed infants the sgtrength-producing” meats and cereals
in the first year, advice manuals recommended that children not be given
fruits and vegetables until two or three years of age. This was in part the
result of Americans' wary attitude in general toward fruits and vegetables.
Medical opinion, as well as folk practice in the United States, was still
influenced by the centuries-old Galenic theories of health and disease,
which dictated that eating fruit made people, especially children, suscep-
tible to fevers.® Properties inherent. in the fruits and vegetahles were
thought to cause severe diarrhea and dysentery, especially in the summer.
An 1880s' newspaper illustration, for example, depicted a skeleton dis-
guised as a fruit seller offering produce to little children, indicating that
raw, unboiled fruits and vegetables led to cholera.”” While there is no ques-
tion that fruits and vegetables could cause harm, especially in such turn-
ofthe-century urban metropolises as New York City, with its inadequate,
ovetloaded water and sewer systems, the actual culprit was most likely
bacteria residing on the outside of the produce or contaminated water or

milk that happened to be ingested, rather than anything innate in the pro-
duce itself® Given the laxative effect of fruits and vegetables if consumed
in excess, however, it is easy to wnderstand how people made the assump-
tion. Moreover, in this era before the discovery of vitamins, -most people
felt that fruits and vegetables provided excessive bulk and roughage, mw._&
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meﬁﬂd%&mm. little ..E A.Um way of nourishment helpful to infants.”® Advice
BoMN M :Mm the Eﬁ.ﬁﬁmﬁmgr century reflected while even attermpting to
modify ﬁM%Mwﬁ:Ew HmMo“om%. “[TThe growing creature requires food that
ements of the body . . . food that abounds i
rine, gelatine, and the earth; " sai am o Lama £,
, v salts,” said Joseph B. L,
Lyman in their 1867 gunide. “ A
guide. “[Wlhat substances do we find ri i
constituents of perfect food? Flesh, mi o ey
7 , milk, eggs and wheat bread.”
they noted, “There is in the mi ; Cmochers » evom
, e minds of thousands of i ;
dread of fruits of all kind i ho o A
s as being dangerous for the 2
. young.”™ Attemptin
H.o dispel ﬁﬂmwn commoniy held notions, the Lymans advised that the Maow.m
em was children’s consumption of frui -
its to excess, not the prod i
; : \ produce itself.
y En%mww.w late Mﬁwﬁm.wﬁr century, the industrialization and advertising
supply laid important groundwork for i
: pply changing recommenda-
M.oﬂm concerning infant care and feeding. Before 1900, most E.bmiomﬁmm.
m,HM M_ Smﬁw SMEoSdo:m regimes of soups, stews, bread, dairy products
sh meat when available, salted or smok _ : _
\ ed when not, and frui
etables only when seasonal _ P
unless preserved through pickling, j
preserves, drying, and some home i s e e o
: , \ canning. Improvements i
kitchen devices made fi i : e e
ood preparation easier; iceb i
o | . ; iceboxes and refrigerators
%oww MNM&M WM@S@M Hﬁ in many ways, made cooking a less arduous task for
- oug ere were most certainly trade-offi
have pointed out. Cann i p e ey oo
. ed goods, especially canned prod
monly available in the late 1800 e e
s, were too expensive for m
; ost. By the
mwuwow. however, manufacturers produced canned goods in sufficient M:mb
o present more affordable prices, allowi i ,
, allowing Americans to con
" ! . sume
MHMHMM mﬂbwﬂ anmb& ﬂoHa fruits and vegetables year-round. With this
zation of the food supply, Americans’ di .
: n \ ts became m i
and their nutrition subse i o et
quently improved, though it can b
canned goods and other _ - ; et
processed foods diminished ta i
leading to Americans’ accli i e
cclimation to salt and sugar in h ities
To sell these mass- i j R D
produced items, major enterpri
. m: , Tprises engaged the 1if-
erating advertising firms to create i i . T
. e increasingly sophisticated
increased number and circulation i e o the
of magazines and news
. . . . papers and the
mﬂoé in population and literacy fates ensured audiences ft
advertising. ™ ‘ o omporate
EﬁEmﬂmMmMMMM mﬂ% de mSnHHm Americans turned increasingly to science as the
ority, including in matters of health and i
cycle® An effect of this was the i T or ot e
e increased stature, whether self
or not, of the medical community. D . v i ot
. . Doctors supplanted midwi i i
ering babies, who now entered th . st
: e world more often in hospi i
- : in hospitals than in
mMMHmm. Employing wet nurses as an alternative to mothers' breast-feeding
mmon practice among wealthier wom - ,
. en, became less comm, i
nursing, most often performed b, i e
¥ poor women, immigra:
” _ : . grants, and women
color, became more stigmatized, and as safer non-breast-milk alterna-

Ay Rastles

tives became available™ Instead, during this ichemical period” in infant
feeding, medical authorities took charge, partially by devising complicated
“percentage” formulas only they could administer as hreast milk replace-
ments.® As Rima Apple and others have amply demonstrated, the result
was the medicalization of motherhood. Profoundly influenced by prevail-
ing behaviorist theories of psychology, authorities advised that parenting
instincts and commeon sense must take a backseat to science. Infants were
to be fed on strict schedules, for example, and were not 10 be picked up

when crying, which would only reward their negative behavior, experts

told women.”
Doctors and child-care experts still considered breast-feeding best ifa

woman's breast milk supply was adequate, no doubt in part because of the
high infant mortality rates occrrring in the burgeoning cities that had lim-
ited access to fresh, clean cow’s milk, Marion Mills Miller in 1910 advo-
cated that “no other milk, however skillfully modulated, no infant's food,
however scientifically prepared,” could fully replace mother's mitk” In
their 1920 manual, Martha Van Rensselaer, Flora Rose, and Helen Cannomn,
eminent Cornell University home economists, gave recipes for artificial
formula but called it “the next best thing” if a “baby cannot be fed by its

own mother.™

As the medicalization of motherhood developed, child specialists

offered more and more reasons why breast-feeding was inadequate.

Improved technology helped artificial formulas and cow’s milk to become

ed as safer and more healthful alternatives for infants. Optimistic

regard.
faith in science required lithe reasoning about why formula feeding was

equal to—if not better than—breast milk. Formula feeding was easier for
doctors to measure and regulate, allowing them to tinker with the makeup
of artificial formulas when necessary. Anxious mothers, becoming less
and less confident of their parenting abilities and common sense, wanted
what was best for baby and voluntaxily relinquished their authority.
Hospital deliveries that whisked babies away to the nursery fostered a ster-
ile and awkward climate for mother-infant bonding and disconraged
breast-feeding. Taking their cues from the medical community, home eco-
momics experts recommended not only that an infant’s mouth be swabbed
and rinsed with fresh water after every feeding, buti that a woman's hreast
be cleaned with a boric acid solution before and after nursing as well.®
Thus an unintended consequence of the medicalization of mother-
hood was the decline of breast-feeding. Mothers bhecame more and more
convinced that they did not have sufficient milk to nurse their newborns.
Although most certainly some women could not physically breast-feed,
and the new mothers who performed paid employment outside the home
found it logistically difficolt to do so, it is not surprising that around the
turn of the century the numbers of women breasi-feeding their infants

declined (though they would still remain relatively high through the 1930s
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when compared to the numbers j
rhen oo Just two decades later).® No di
Sﬁoﬁ WWQHM MM Mﬂzﬁ the bother of nursing their Ewmam.uémﬂﬁhwwﬂow“ﬂ%
et mﬁwm&mw\wo H.Hm.wﬁ-mmm less often than other women, now turned t w
vamg artiolal | ms:..z as Emﬁomm of employing wet nurses. Z&&o-&mmo
vty somm e : H,nr EOHWBW.&mmm women and women of color m%
By the late HmmoMmm,oMMM%MocHMEmmw.s )
ot e fate | rands of “proprietary foods,” mass-
ﬁommu\.um‘ Mmmﬁﬂmﬁ“mm to be added to milk or water—the onmHMMuMM,M@Mm
Ny e Tormy Mmlmwﬁmmaom on the market, including Leibeg's Food;
e Dumﬁsa.h émﬂgﬁow.m Soluble Food; Eskay's Albumenized w,ooﬂw
el m.o_ N ells, .w_unwm;,mmon_ and Company's Lactated m.oomH
mers alant K6 M.. ; Mellin’s Food; as well as Borden’s Eagle Brand co _
ponsed mi.mm host HM.%M@Q cereal grains as part of their “formulas * mod”
o ried o ﬁwmwﬂ é.mm wﬁw._F but nearly all designated their ﬁmomsoﬁm
brightly copner than _QEEQ. as formulas later were characterized
e s a oﬁm.ﬁoq etched trade cards, the popular Eg-om.
ety advertis Mm EM&EE.SEA.% women and children in Hum:moEE”
oed In oo >m<mwu, E.a trading, W:ﬁmﬂmﬂm this demarcation of infant
P :Eﬁmmﬁ et MHN Mﬁwmﬁwo Msnfmmmh "Nestle's Milk Food: Baby's
oriend : mparable Food for
hwommmuwoww .mew.ﬂm mdm Children”; “Wells, Richardson, WM&OMMHWNMS_Q
pactaved Foo m.Em M%Wﬁﬂo Food for Infants and Invalids”; “Wagner's Emmum
rascalat oot mﬂ, ren fed on Wagner’s Infant Food are remarkable for
— ._gaEd,_m m_EMmmm of flesh, and a lively and intelligent appear-
e el .oo .EwS, Infants and Invalids: The only perf:
e perfect sub-
Home economists and nutritioni i
ol ] sts, women in these new i
o w MWMMWMM H..MWMMMW Moﬁﬁmmo discoveries ahout Haoowmﬂuwmmwww
ietary, or “ i
pete successfully with omu.mmﬁzuwﬂw\zmmmﬁ“wm\ﬂﬁ HHMMW@M_ Mm%mwﬂwﬁmwﬁnoﬁ.
itute or

E.,#EE.&W@@&HHH_ .
m,mgﬂmmmﬁou,mwnam
. of C. ._
established Home Economics Department: Cornell University's recently

Perhaps the i

o SM_ - MHMM%HMMM% against Em. patent moonﬁ. is their lack of the food-stuff

P ommmam o“ salts, Sw.uo.r is s0 essential to healthy growth and

ot Many cas o. malnutrition result directly from the use of such of
eficient in fat and mineral matter. A common ailment among

JU_UHWM m@n.—.m @HHCH & nay be lastin T 5
H. W@ﬁm m_HH E
m m A m m”w_um#
‘ Hmm S aru g

What Rose called “mineral salts” were ind. i

vhat foss ca salts” eed important. Confirmi

nar M,owmwmdm%mo H‘Hmsﬁmﬁﬁwémﬁm suspected, within the SQMHEMmWM%M

oA disoovered M.;E.E.bm E foods, including vitamin D, which pre-

e T et Some w_. E..Em indicates that most mothers, at least in ' al
X éed their infants mass-produced E,owimm_m% foods éﬁwm

Cornell University home economics students in the 1920s added a small
amount of Mellin's Food to their month-old charges' formula, a 1933 study
of over seven hundred infants in upstate New York indicated that only 6
percent of mothers had ever fed their babies patent foods, half using
brands which were to be mixed with milk and half those 10 be mixed with
water; most stuck to the well-known and trusted Holt's formula of cow's
milk diluted with water and with sugar added.” Still, the increasing avail-
ahility and promotion of such products, along with the rise in safer,
cleaner cow’s milk thanks to certification programs and pasteurization,
contributed to the number of women who bottie-fed their infants.

It makes sense that manufacturers and advertisers constructed these
liquid formulas as ugolid" rather than “liquid.” This was the infant “food” of
the time, after all, the nourishment on which babies survived, as there was
not yet a tradition of feeding infants under nine months real solids, espe-
cially fruits and ve getables. While a very small supply of canned fruits and
vegetables for infants was available, these were sold at apothecaries and
used as medicine. They were clearly not designed for everyday use.”
without a mass-produced baby food such as Getber (or Heinz or Beech-
Nut) there was 1o solid commodity known as * food” with which to contrast
the infant formula, the second generation {such as Nestle's Lactogen) of
which was being developed in the 19208.% As parents and doctors became
more acclimated to artificial infant formulas, however, it was only a small

step to the earlier and earlier introduction of solid foods. In just a few short
decades, authorities’ opinions about the subject changed dramatically.

_.zo_smz aAND INFANT FEEDING IN THE PRe-GERBER TWENTIETH CENTURY

The first three decades of the twentieth century, a time characterized by
the arrival of the culture of modernity, were a period of great change not
only for women but also in the realms of economics, politics, the arts, sci-
ence, and social and religions thought. In the 1910s and 1920s, still bhefore
Getber’s era, infant feeding ‘practices had begun to change noticeably,
most prominently in the larger role fruits and vegetables were to have in
an infant's diet. Still, experts recommended a relatively late introduction
of solids, and grassroots evidence indicates that most mothers still began
their infants on solids at relatively later ages, after six months of age or older.
During these decades scientists had begun to identify as “vitamines”
(the spelling was later modified) the specific nutrients in foods that were
previously called “mineral salts.” Vitamins, scientists learned, existed not
only in meat, grains, and dairy @ﬁo&ﬁwﬁmﬁ foods they had always considered
vital to nourishment and growth, but also in fruits and vegetables, which
had previously been regarded as benign at best and as suspicions by many,
although several nineteenth-century groups did espouse the virtues of a veg-
etarian diet® The promotion of fruits and vegetables as vital to human
growth and nourishment was heightened during the Great War, as the federal
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government found it difficult to recruit able-bodied young men and main-
tain their health while in the service, Government officials and military
physicians immediately employed and propagated the new knowledge of
vitarnins to help solve this problem of recruits’ poor health.” By the 1920s,
home economists and dietitians were introducing Americans to the notion
of vitamins and advising them not only to consume more fruits and vegeta-
bles themselves, but also to feed more such foods to their children as well.
Early-twentieth-century household advice manuals, though at times
contradictory, reveal this increased emphasis on {ruits and vegetables while
still recommending the introduction of solids in the second half of the
infant's first year. A 1914 advice manual, with the delightfully straightfor-
ward title, How to Cook and Why, by Elizabeth Condit and Jessie A. Long, for
the first time enthusiastically endorsed fraits and vegetables specifically for
their “mineral matter” “As in all questions of feeding,” related the authors,
‘it is the food given the children which is of the greatest importance. Serious
results follow in the unhealthy development of their bodies when their food
lacks mineral matter and the acids found in fruits.” They recommended
introducing a barley-flour-and-water mixture and strained, diluted orange
Jjuice at between six and nine months of age, but still did not advocate the
introduction of solids until hetween nine and twelve months. Cornell’s Flora
Rose recognized the importance of vitamins, referring to them as “fat-solu-
ble” and “water-soluble growth-promoting substances "

In 1928, on the eve of Gerber baby food's introduction, Carlotta C.

Greer, in her Foods and Home Making, gave both vitamins and vegetables a
prominent place in advice for infant feeding. Experts advocated orange
Juice for infants, Greer informed, “because it contains vitamins and miner-.
als.” “Scientists working on the effect of food on the body are proving that
{resh vegetables are needed to make us healthy.” “Both babies that are fed
on mother's milk and those that are fed on modified cow’s milk should have
certain food other than milk,” Greer advised, although “the young baby
must not be given solid foods.”* Greer recomimended a teaspoonful of
orange juice introduced at three weeks of age, cereals at five to six months,
vegetables at six months, toast or zwicback at seven months, and egg yolk
at twelve months.* While she advocated the introduction of certain foods;
fruits, and vegetables much earlier than previous advice givers, she still
recommended the relatively later introduction of cereals and meat (the lat-
ter which Greer did not recommend during the first year at all). Indeed,
while some well-known authorities in the 1920s advocated that a one-year-
old should consume a diet almost entirely of liguids—whole milk or whole
milk with a cereal dilutant, orange juice, and perhaps simple cereal gruels
and beef Jnices—increasingly these recommendations were viewed as “con-
servative” or “old-fashioned.” More usually experts advocated a diet similar
to Greer’s: the early introduction of orange juice and cod-liver oil, and
solids, specifically egg yolk and cereal,at five to six months of age.”

Amy Bositloy

feedin,
Grassroots evidence—what and how women .S@Hm mogm,.:%mooam ﬁm
their babies in the pre-Gerber decades of the twentieth century

_HHQ.H ate E\Hm_“ EWH_,HW s0mMe WoImer no &.O_.H.Uﬂ HH:“HOQ‘_.HO@Q, MOH”—.QM mw an @WHH@
Ci

mv i was O—” to H.L_h_.mr &@HH. WH.r._U.;Ol
i am « Sensu N.HHQ. ractice as 1 .
mwm_ ﬁwm EWEM&H@ o1l ] |

duction, especially fruits and vegetables. For owmw_% e nont
itten in the 1910s to Cornell mm:ﬁn con 3 ment
ot ha Van Rensselaer reveals glimpses of both early an
Maommmmoa.gmﬁm olids. The letters were written mostly in response to Flora
e Curs h:&.m_mmaw:.m of Children series of pamphlets. The Humwﬁm
e T Oﬁﬂpm Cornell Farmers' Wives Reading Courses (later cal M
MMM@MMH,MMW mmd@% Clubs), contained study que mMoﬁm ﬁﬁwﬁéﬂmﬂw MMMM ow
conomics depar .
o m.MstWMWMNMMMMMMH@M Mﬁg the information, and some are t&s-
me MMMMM_ MHMM@ m@oom advice contained in the pamphlets, a few take stern
..‘_HHH . : - HH.h_m
Hmmsozwq:% WWMH%MMMHH_ qo anuary 30, 1911, letter, for MMME%WM&%?&% et
his w ’ ice to breast-tee
b e o & five healfhy child of 8 raonihs o
m.ﬁ g E.ﬂm. E%Mw 8. the information contained in the above Bmsﬂ.os%u
e oam&w Hmw by is dbout to start on artificial foods, would you W.E umn
‘.Q.m%ﬂdw mﬁm m%%maw we can procure pari 2 of [The Care and Feeding o
infor

; i English is
German immigrant whose

] 7 Another 1911 letter from a ! '+ eoins MIS.
Q\%WRHME reveals the opposite.” “Dear Miss Van Rensselear, Mmmwﬁmﬁoﬁm
WMWMMQDSEE i1 [raised] 6 babies mysell and have Hwoﬁ MMMMM ﬁnﬁ.ﬁm o the
I . d, 7 years old.” .
2 girls, one girl got drowned, rse their

wo%M : Mwmmﬂoms “s it as commeon as it used to be for mothers to nurse

study

.
i ied, “I thi these is lots of reasons for it":
infamts? Christ replied, “I think no and

g, indicates that

d not nurse a
e have to woTk t .UWH.QH and that was my reason, because 1 coul T
5]

o want the

t
&. Some are to[o] [weak] in their whole system and some G0 no e
Mdm.u I think there is not hardly a one among thousands 1n the e :ﬁ -
ey o | 1d be encugh afte
j of the mother shou
who thinks that just the nursing o .
Mo”ﬁ& = months old, and some start eatlyer than that, to feed ?NE SO e
s _ , ingj do, to the tea an -
i k at they nursing just as we do,
ides the nursing. The[y] loo ; e
. .m 10 a five year old one. Nobody would think that would be mboﬁmm "
ven t _ :
mmM mHH eal. The[y] all feed them something pesides the nursing, Eowmmﬁ -
; meal. . .
. Mﬁm jist simple[y) cook a porridge from half watter, half milk an mﬁw_c -
8§ : ! )
d.:w - MQ._ flour. The older thely] get, the less water the[y] put EWH wmwoé )
iy . . ths olc.
Msm my oldest boy never got a drop of Smﬁﬂ after he was 4 mox

“ ishing
i is more nourish
habies needs,” Christ concluded,

i ican ;
What the amere less candy, and cookies, and [cakes], and a little

food, less [waking],
toughening."” et

While the letters indicate rod
infants at various ages, a 1933 Cornell study (still in

that women introduced moﬁam. to their
the early years of
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.Emmm,wﬂom:nmm baby food) of the feeding practices of over seven hundred
5@55 in upstate New York revealed on average the late introduction of
solids. While sixty percent of infants were fed orange juice during their
first three months and infants received cod-liver oil at 5.2 months on aver-
age, the average age at which solids were introduced included: cereal at 7.5
months; vegetables at 9.4 months; fruit at 8.1 months; egg at 10 Eoﬁww

meat, 11.6 months; and fish, 12.1 months—much later than the practices
that occurred only a couple of decades later®

GERBER: CREATION NARRATIVES AND Icon

In ﬁr.m late 1920s, with changing attitudes toward fruits and vegetables and
the discovery and promotion of vitamins, the market was ripe for the intro-
duction of industrialized canned food for babies, especially produce. and
O.oawmn stepped up to fill the niche. According to company legend, a Hhmﬁ,m-
tive prominently featured in late-1990s Gerber public relations @M Gerber
Products Company grew not out of a corporate-driven search mo develop a
Bosw.wmomsoﬁ and generate a consuiming public, but out of the genuine need
and inventiveness of a mother trying to prepare mashed peas for her seven-
month-old child. Those canned fruits and vegetables for infants previously
.g,owmg to market were expensive, manufactured in limited quantities, and
available only at drugstores. Now that fruits and vegetables were a H,omoa,
mended part of a six-to-twelve-month-old's diet, women largely cooked and
strained fruits and vegetables for their toddlers, an

: often onerous process.
Thus, in the summer of 1927,

. Mrs. Dan Gerber, wife of the Fremont
Canning Company's owner Dan Gerber, “following the advice of a pediatri-

Ems.,_. we are told, was trying to strain peas for her infant daughter. Finding
the job tedious and time-consuming, she asked her husband to try his hand
at the task. According to the company history, “After watching him make
several attempts, she pointed out that the work could be easily done at the
Fremont Canning Company, where the Gerber family produced a line of
canned fruits and vegetables. Daniel Gerber, covered in strained peas
thought his wife had a good point.” From this, we are told, came the idea R“
market strained vegetables and fruits along with the comparny’s regular line
om canned produce. By late 1928, strained peas, prunes, carrots spinach,
and beef vegetable soup were ready for the national ENHWH.MN 5 _
. We do not know whether this creation narrative is “true,”
since in its 1930s advertising Gerber related a very different «meaos (dis-
cussed later). However, the facts could most certainly be accurate. Since
?Edms at the time performed most of the work surrounding oEE.Hmmiﬂm
it makes sense that one mother, frustrated at the time it took and messes wm
created to prepare the now-vital fruits and vegetables for infants, would
seek time- and labor-saving methods. That the husband of q_gh,m. Dan
Getber"—we never learn her given name—processed canned fruits and
vegetables already makes it more plausible. Whether accurate or not, the

especially

Mg hu.&&aa\

personalized portrait of the beginnings of
Gerber—-a homey, "authentic” happening far 8504@.& from .mﬁ omow@wwﬁuﬂ
of noise and the mire of produce by-products of mbm. Emﬁm.ﬁ?& omﬁﬁﬁm MM-
tory. The story of a womnan’s ingenuity ﬁmﬁmmoﬁ.apﬁm child-rearing EW e
United States enhances the purity and trustworthiness o.w the product, a key
factor to Gerber's success, and also mutes the profit motive om.mam.u company.
The new baby food products were so successful that within a matter
the Fremont Canning Company changed its name to the Gerber
and abandoned its line of regular vegetables to
become the exclusive makers of baby foods. m.m.ﬁ of the omﬁsm.@. moom.m
industry, which in general experienced solid mHoMmﬁw. QEE% ﬁ e
Depression years, Gerber baby food did extremely Smd.._. m:wmﬁ @Hw anwm
pureed vegetables and fruits (the process was termed “strained * at the

time), it soon added a line of cereals and within a few years introduced

chopped produce and dinner combinations for older toddlers. While i

1930 the company produced 842,000 cans of dmﬁ% food, by 1931 the z__M,B.
ber had risen to 1,311,500 cans; one year later, in 1832, @9&.3 d_ﬂmsc mow
tured 2,259,818 cans of baby food.™ U@m@.ﬁ@ competitors H@Eo
development of their own mass-produced &EE@Q haby moomm|oswu.w nown
sdrugstore” baby food, Clapp’s, began selling in the mﬁ@mgm&wmﬁ.m. 2, i ! M
1935 Gerber's biggest competitors, Beech-Nut, Heinz, mﬂm H...Ev% s, m.
entered the baby food market—Gerber managed to maintain its domi-
i w market,”
SNEM%MMMMMSMQAU@H had hit a chord with oodmzﬁm.ﬁm. mothers, and TmM#M
professionals. Conditions were such that ooHEEwHoE.b% canned baby oo
provided mass quantities of preprepared strained fruits msm dmm.mﬁmgmwm to %
public primed to accept them: canned goods were dnmoﬁ:ﬁm H.DowM w@oﬁn-
abte and familiar to more Americans; advertising was ?&.E._m its stri M Hn.s S
and vegetables were more. ooEE,o&% recommended for Em.msﬁm ; mﬁ% . oc o_.,w
and health professionals were becoming more and more involve . in QEH,
controlling of) infant health and everyday care. Women at home fu .Mam o
part of the considerable number of working Eoﬁrmwmiﬂsﬁoﬂmm as oH”:wm.
tics, factory workers, geamsiresses, teachers, secretaries, clerks, or tele-

rs—no doubt embraced and benefited from alveady-prepared

hone operato -

Moﬁm infanit food. Moreover, Gerber baby food was not the osQ. new wbm
nomenon emerging at the time that significantly altered oEE.nomE.ﬁm.
ercial diaper services, more homes wired for electricity, washing

OOHEB . .
machines, refrigerators, and other innovations of Soﬁd&omﬂ\ in mem home
‘ _ Eﬁomﬂowﬁwmﬁuoamﬁ

altered women's work in general as well as ¢ . . .
Few Americans today are unfamiliar with the winsome, compelling
mmiuoa baby who has graced the labeling and advertising of the Gerber

Products Company since the early 1930s. Indeed, since its first full-scale

H Q_.H C:m Qv W@ 1 ﬂ C. T w 1 (&
Hu O O.HH 11l mar t ..:m :m coxY —H:@.HA:.mww a1l @Q mCH ﬁ.m. _UWU mOC&. m Y :@H

has dominated such competitors as Clapp's, Stokeley,

story creates a compelling,

of years
Products Company,

INVENTING BABY FOOD

10



Er.Y |

Beech-Nut in U.S. market share™ The G i
pesehutin . . erber name is Synonymous wi
o mw\:uw m:m : H.Mmqum MMME of the Gerber bahy has Qm&ﬁosm_guﬂm%awozﬁmw
et Mot iness (so much so that a 1998 survey found Gerber
Ut Starasy & 1o HmooﬂmsEmH loyalty of any commercial brand in the
tions of a _umdw face mww Mm Mmﬂﬂawwﬁmﬂpommsaﬁm R
poms of & campaign to introduce its
mamﬁlﬁ@m oww.wwwﬁmommw U.oHoa‘Q W.Hoﬁm Smith, an artist who mﬁmowmﬁwwﬂ% W
o WB. EEMQ& a mE.du_ﬁ unfinished, charcoal sketch, indi-
o e Eﬁ,mmm the sketch if it were accepted. Again, moooawﬁm to
bs company .E@ Gerher executives were so taken with the simpl
g of an infant’s head that they acquired it as it was. The EMM

tratio @HC{ @Q 80 @O@G.HNH wHHNH Aw@HU@H WQ,O _UQQ 1t as its Omm.nu_.mﬂ HHD.Q.@HHHNHHW
Hu
i H@..W“_._ m.H—m. Omm.nﬂ& CONSUmers OOUH@M mOH H_.O cents

THE Nar
by URALIZATION OF GERBER: DECLINE oF BREAST-FEED
RLIER INTRODUCTION OF SoLIDS e

In the 192 i
e 192 MM. MMMMHMMM@SNSEE mb..m wﬁmﬂamomcﬁo& companies developed
such secondgenerat HH”H HooEEoHQ& Ewm.éw formulas as Nestle's Lactogen
e oo o mmmmeﬁ% of which were packaged without direc-
ot o e mmﬁw Or a woman to consult a pediatrician in order
ous ﬁows_m_ﬁ vl #mm mm mm<9,my. brands of canmed evaporated milk that
were popu ﬁ:d.&w ] EM k substitutes, helped augment the dramatic
decine ! opagmmmﬁ.wmmm.o women breast-feeding their infants, as well as the
R Emﬁ.wm% the 1950s, the vast majority of mothers were
pupassing nurs) M ; oo.m% er and starting out their infants on mass-pro-
s cn ﬁrm Hmmwm Wﬁom_ of .?m completeness of this transformation
e m% Mwmﬁm artificial food” and *“proprietary food,” Sﬂﬁm
ot T oo e Mm%o,“w .E.:.m pediaticians’ manuals to refer to
msgwﬁﬁmm was now o:qmﬂnw_mm, WMDMMHWMWMMMNE,D\ or such broast ik
. uring approximately the same time od,
o ) period, the average age al i
e Emommmﬂ MH.MM mOmM_ _MHEM and w@mmﬁmzmm decreased %mﬁmmﬁowﬁh MWMMM
canned w.m&% foods wam<mwmw_w HWMMMMW&%%SEMEN i o
can \ advocated introduci i
. MMMHM%M%MHM%WM mH,os.Ha. seven months. By the next Qowwmwm rﬂﬁwmw
pediatricia Eoﬁ?mowmmm gﬁwoﬂﬁoaod of fruits and vegetables m.ﬁ Wmﬁémmm
o to sbx months of %@.@ ering to the "if a little is good, a lot must be
potier’ sehioo of ¢ moow r v the 1950s the average age at which doctors rec-
ormended m&éomc”w e first fed to infants was four to six weeks, with
o s Mﬁlmmi. 30%85 .mom&bmlgmmﬁﬁm strained o,oamm;m
A vegotap es within ¢ mumm 0 .?ﬁ? While there is not necessarily a causal
tion of solid baby mcomxa# HMMM%HHWMWHQ&SM espront oo
artificial formulas acclimated mothers mﬁwﬁmwwﬁ“wmmmﬂumw% M,MMMMWJS -
inges-

Y. Y T

breast-milk snbstarices. Thus it may have felt more comfortable

tion of non
and seented more customary to introduce sotid baby food into infants’ diets

at earlier and eatlier ages. As this early introduction of solids became stan-

dard advice and practice, Gerber baby food (as well as other brands) func-

tioned not only as a supplement to but as a substitute for breast milk.”
One way of documenting the emergence of the idea of introducing

solids at such eatly ages is by turning to garly advertising campaigns of the

1930s. Shortly after the Tremont Canning Gompany hegan to manufacture
its baby food, it began to advertise. Mass-producing any industrial product,
especially in the Great Depression of the 1930s, as consumer purchasing
slowed to a minimuin, meant establishing and expanding a steady market
of buyers by acquainting the public with products through adverfising
campaigns. Getber, like other manufacturers of new products, found it
necessary not only to educate and persuade the public to feel comforiable
to buy and use baby food, but to acclimate and familiarize people
with the manner in which baby food was packaged and presented—the
metal cans as well as the labeling. Since fully automated canning factories
had been in operation for only a relatively short time, allowing foodstuffs
to be canned and sold to consumers for veasonable prices, Americans still
held lingering suspicious about the quality of canned goods. Though it had
heen two decades since Congress had passed the Pure ¥ood and Drug Law,
some well remembered the days of adulterated and spoiled foods con-
cealed by opague packaging.” Further, Americans in the first part of the
till becoming acquainted with mass advertising

twentieth century were 8
designed to create new needs where none had existed before, or to pro-

mote products, such as Gerber baby food, which responded to and allowed
or a more fast-paced 1ife brought on by technological innovation,” With
the mass production and advertising of geods, memorable packaging and
branding became at essential part of the product, ‘an integral part of the
commodity itself.” The Gerber (baby from early on became just that: atl
indivisible part of the commodity, allowing the Gerber Products Company
to bypass such traditional middlemen as grocets and through advertising

to appeal directly to womerl as dieticians or as mothers.
By playing on parents’, especially mothers’, guilt, presenting medical
doctors as the ultimate bhaby -experts, and positing the uncontested
cially prepared foods are superior to those cooked

mmmﬁaﬁﬂos?mﬁooéama
at home, Gerber advertising in the 1930s successfully imbued its Ho&sﬁm

with gualities of exceptional purity m.&@ wholesomeness, cONVenience and
modernity, and scientific efficiency. While by no means an .exhaustive
study of Gerber @aogomod. pitches, a survey of 1930’ issues of the Journal
of the American Dietenic Association and the Ladies Home fournal helps

ckly ungertook an ambitious national campaign to

reveal how Gerber qui
convert health professionals and consumets to its baby foods. In its eatli-
helping consumers and dieti-

est years of advertising, Gerber focused on

enough
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cians become comfortable with the idea of using canned goods in general
and Gerber products in particular, and persuading women that it was in
their best interest, and in their babies’ interest, to use Gerber haby foods,

CONVINCING THE DIETICIANS

In the late 1920s and well into the 19305 Gerber placed full-page adver-
tisements in each monthly issue of the Journal of the American Dietetics
Association, the official publication of the American Dietetics Association
(ADA). The ADA, founded in 191 7, was the professional organization for
the fast-growing, overwhelmingly female field of dietetics and nutrition.
Whereas there were 660 ADA members in 1925, for example, by 1938 the
number had grown to 3,800. The ADA in the 1920s and 1930s became
influential in coordinating and promoting dietary policy and guidelines for
optimal health and nutrition.® Promoting Gerber baby food as scientifi-
cally prepared and thus free of contaminants, vitamin-filled, healthy and
wholesome food for infants was clearly the primary goal of the company’s
ADA journal advertising. “Care in every detail makes the Gerber products
better for Baby,” began one 1932 advertisement.® Two 1934 advertise-
ments, each complete with photos of workers dressed in white operating
sparkling clean machinery, began respectively, “Oxygen is excluded in the
Gerber straining process fto conserve vitamins],”* and “Carefil sorting—
rigid inspection, another reason why Gerber’s are better for Baby." In the
same issues the American Canning Company ran regular advertisements
designed to resemble scholarly articles on the safety and healthfulness of
canned foods. “The Canning Procedure,” “Vitamins in Canned Foods:
Vitamin A,"” and “Canned Foods for Infant and Early Child Feeding” were
three such ads, each providing scientific information on the benefits of
canned foods. Such ads, along with the Gerber ads, were attempting to
combat suspicion toward canned foods,

While many middle-class women in the United States were using
commercially canned goods with some regularity by this time, food pro-
fessionals in particalar still held some justifiable suspicion as to whether
canned produce was nutritious and safe as well as fresh. In what would
become standard practice, some 1930s ADA journal issues also included
bona fide research, funded by Gerber, touting the safety, healthiness, and
tull vitamin content of canned haby foods. Flora Manning, in the Division
of Home Economics at Michigan State College, published two such art-
cles in the 1930s, “Canned Strained Vegetables as Sources of Vitamin A
and ‘Further Studies of the Content of Vitamins A and B in Canned
Strained Vegetables.” In both Manning found a minimal difference
between the vitamin content of {Gerber) canned, strained vegetables and
(noncanned) fresh (a slightly lower vitamin content in the former), but

whether intentionally or not, minimized this difference through opaque,
indirect language.

Homy mm‘&&%

Another set of Gerber ADA journal mmdoaﬂmagm.wam wmwmﬁwwm&nwwm””

the intermediary between women mﬁ.m their childre B s
" m. its faith in the power of persuasion through advertising, -
wmgmrﬁ.m H..nm mm enings as “Gerber advertises . . . 80 that mothers wi
e e mﬁ.u o% s ryas Doctor, we do talk to your patients . . . and we
i hons oo USEO_S E&m you and help us”;” and “Thanks, Doctor, this
M&N MH wddw MMMMAMQ your instructions.”” The copy situated %M HmMMW N.M
m@@u%&m dietician, conversirg aﬁaﬁ &\H_M mﬁmwmwam”&mwﬂ_%mw%w% ww %m how 0
ﬁmwmdmam Sou.sowaﬁmo WMMmMWMHMBMﬂmeWR Gerber's canned fruits and 4@@%
e mﬁsmﬁﬁﬁ are just as nutritious as fresh as home prepared foods an
mﬁmﬂmﬂwwﬁm mwmﬂ,owimﬁm since they ate so scientifically prepared.
eve

S .
ConVINCING THE MOTHER ) : twenti-
ike many new mass-produced and advertised products in the owﬁwﬂ oling
o i o
bEmoHHgM% Gerber's first advertising campaigtl m H@Nmmmoo_‘mmm Gorber
Mm _.,omsoﬁ_ directly to women, since mary m‘nﬁwomﬂm di 5w Bmmhwmgmm o
mew foods.™ The ads were placed in such Homm:...,m women M ! HSWSH: as
) i by over a million women. :
i me Journal, subscribed to . d in
Lades Nc Hmwﬁom at the time, the advertisement urged SoHMaM_wSMMMm o
mo ! i e
MMM_QQFW for a set of Gerber foods, and asked ﬁﬂmﬂ“ t© MMOHMH % eir products.
then persuade to ¢ o
whom Gerber would P charge. Emphasizing its
orthy, Getber informed

their grocer, ]
Doctors, however, could request the products free of

products as scientifically prepared and .?ﬁm gmﬂq_ e e

women that its foods “Provid[ed] in a moﬁaﬁw M N :@W T o i
t to baby's milk diet.

B et 10 e en @W@Qoa and mobility, a notably mod-

ﬂm_mgzﬁowgﬁmﬁﬁo%oa o ot
o : H.\Q he new Gerber Products make Mother and Baby alik
ern concept: “[Tlhe ne Q a

dent of the kitchen's testrictions. Baby can really travel now. e and
- mHM advertising focused on this theme of freedom for mo or e
bab HNAMM only did Gerber provide freedom from Hﬂ.ﬁowow &nmwo.ﬁﬁ N_om 8
woor hat preparing baby foods by hand was essentially a disserv ot
— m&@ Mm her baby, and her husband. “For Baby’s Sake, m.ﬁmuw c.
ot Soﬂms oﬂ_m wm the Smm,&Eo of one 1933 advertisement. “It 5_3 t fair
Mﬁa Mﬂw ﬁmwmmyﬂ.ﬂh,ﬁmo spend long hours in the kitchen. . . . For baby's sake
o _

1 - a1
_learn what doctors tell young mothers just like you.

and for your own iy

ide th
Moreovet, the ads argued that wemen ooE&. not ?.,oﬂaow P
Emﬁmm how hard they tried: “You can't, with oa:._mw.% o .
o ich 1 1es, as T
h in natural food va .

e vegetables as safe, as 1ic . o
torm & Hommm%.ﬁo-mogm Gerber products!”™ The o@ﬂ.dﬁw of mﬁo?wﬂ verver
mnmu.b w% “Square Meals for Baby . .. and better for him than <mmmﬁmd " Won,

m.m ‘ 3 LTS ¥ R. mH,
moME prepare yourself with ten times the work! Uoﬁ_m.wwﬂﬁ_am?m oo
ooﬁ sake " the ad went on, “serve them for Baby's sake! ey
¥ )

| 83
vegetables Baby can eat—and Baby deserves the best!
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iﬁwﬁoﬁ MEWEWH%_ the advertisements focused on a woman's relationshi
. er mﬁmdm:m. An early Gerber ad in Ladies Home Journal opened g&m
QHM o M\no_. Mc ooﬂomwﬂMmZoowEm man's face. Surrounding the Eﬂm face was
: puzzled fathers of rather i
: : young children. If you've h
Hm&%ﬂmﬂ a charming wife for a tired mother who spends mﬁwgmmmﬁoﬁwﬂ wo
i . ! ) 1
the | HI C aﬂhuﬁ%sz% scraping, stewing and straining vegetables for MSSM
i you . e glad to wam& this story.” It continued with a version of th
: MH creation story different from the late-twentieth-century one m :
on i ,
- mZ mmm:mn one that focused on a male persona entirely. “Five mwﬂm
mw.u“ﬁ r. Dan Gerber faced the same situation, and knowing a mummﬁ%m.m 1
pout vegetables he set out to solve this problem.” Although an acc .
1, i . - s
WEHWE% @w.%ﬁo depicted a woman feeding a baby identified once EoumH.Mm
o E.m oMMmﬁm%mn there Smm no mention whatsoever of her involvement
&mmmmmwmoﬂownm. WﬁM narrative implied that Dan Gerber's' frustration and
at “having to exchange” his once-ch i i
cisss : -charming wife for a now-
EQOMEM wwmmmem.ponwﬁm spouse) led to Gerber baby food being ESwsMMM
o mmm M ¢ advertisement carried a masculine persona, it was Qmm:,_.
oo Mﬁm 89, %Hﬁmbd wooﬁmsaﬁﬂ.oﬁ_ appearing as almost an oEEoﬁM
mothers of small children. Gerber isi
" . : . advertising as a wh
mwmﬂmmﬂwmam EMMM& Bo#&oﬁq at increasing wormen's noﬂmmmunomg the «iaoﬂmm
of the product but also at reducin, i -
. : g their confidence in their abi
ity to care for their infants—and o otont
- also that hardworkin i i
the help of these experts and these products g providerwithout
In iti isi .
e mmﬁwmmﬁoﬁ, wa.? .mo#m of advertising indirectly or directly advocated
the o2 mw and earlier introduction of these foods. Many ads referred to th
: mm H”M moan at three months or earlier Under the above mentioned EoﬁM
So_“mmﬂw .._mE Gerber” and her daughter Paula, for example, the omﬁ.ﬂoﬁ
ot mumﬁmm wﬂ&w began to eat Gerber Strained Cereal at 3 Eomgm mﬂ% had
erber’s Strained Vegetables at 3 1/2 _
her - : months” (again, this is i
SM@ MMM Ho Muo w@@@m creation story that mentions that the mother is wwm%
ins pes oo er mmqmu-goﬁw..o&.; an age no doubt assigned in light of our
conten Hu rary standards of introducing fruits and vegetables only aft
: e
our mHM Moﬁ%m of age).” Gerber’s competitors contributed to this ﬂ,mbm
. dmw_. IS 37 ad for Q.mt@d baby food included photos of three-month-
o w%m ohn Curlett being fed his Clapp's Baby Cereal. “At 4 months;” th
<mwwﬁmw_ 9,”:@& wommen, “‘he’ll be introduced to all of Clapp's mﬁ%ﬂmm
E%_EE._ Mm. The mwm photo showed John at eleven months of age, “flour
ecause of his Clapp’s diet.” The m H -
aling] bo . et. ost blatant ad, however, w:
%8 MWMM M dm&w moﬁm. ad picturing a baby barely able to hold up its EMM%
reads: “Hurry, Mother, it's Libby ti i .
: f N v time! Tin i
vegetables that Libby prepares so carefully." Y bables love the
Not i i . .
ot EmmMHEw ng specific ad copy and photographs encourage the notion
o Inf Hmm un ma four months need solid food, but the icon of the Gerber
y itself contributed. The drawing that graces every Gerber product and

A O

ment since 1931 looks, according to those nongovernmental
agencies monitoring the World Health Organization International Gode of
Marketing of Breastmilk Substitutes, younger than the six months WHO
guidelines deem the appropriate age at which infants should begin receiv-
ing solids.” The Getber baby itself, then, gave (and gives) the implicit
H:@Hmmmﬁs +hat babies this young should be eating solid foods.™

1n conclusion, it makes serise that Gerber and other baby food manu-
would advocate the eatly introduction of their foods. They sought

d expand the market share of this new product that fitted right
and modernity. Once the

od in particular, became

advertise

facturers

to create an
into a society increasingly shaped by technology
"haby food” in general, and Gerber baby fo

idea of
a common part of American infant feeding practices, it is not hard to see
how mothers and health and nutrition experts could assume that when it

uits and vegetables, the more the better and (devoid of substan-

came to fr

tial scientific research indicating otherwise) the earlier the bettet. By 1960,

one doctor felt compelled to argue that the medical community’s
due to infant food compa-

allowance/approval of early solids was neither
Emmmmaﬁwmﬂomu%mdm market share nor to pushy mothers seeking per-

mission to feed their newborns solids:

The concept that the [infant food] manufacturers . . . should have been influential
mulating the opinions ot feeding customs of modern physicians is highly
.. Egually specious is the argument that many physicians are infiu-
or ambitions of the mothers in competing with

in for
improbable.
enced by the pressures, hopes,
their neighbor's babies.”

this doctor assumed that the “fault” lay with mothers. Mothers or

Clearly,

not, it would take a later generation of mothers and health professionals to

question significantly this prevailing wisdom— which had gained credence
the early introduction of

during the mid-twentieth century—that while

solids might not necessatil¥ help infants, neither would it harm them.
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HOW THE FRENCH LEARNED TO EAT CANNED FOOD, 1809-1930s
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